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Antilooppi LPS in figures

GRI 102-7 Size of the reporting organization 2020 2019 2018

Number of employees 34 24 22

Turnover, EUR 79 861 881 59 665 385 58 758 101

Managed property assets, EUR 1 368 282 605 849 686 739 796 866 579

Liabilities , EUR 1 156 047 774 763 290 907 703 930 000

Equity capital, EUR 209 022 081 105 360 255 89 880 507

Payments to owners 28 676 913 21 252 613 21 210 363

Investments 517 084 698 71 994 782 78 542 993

Antilooppi in short 

We do not simply lease 
out premises but create 

inventive and flexible solu-
tions based on customers’ 

needs and operations.

Antilooppi is a responsible Finnish real estate owner 
focused on office properties. We offer business premises 
with good transport connections for corporate clients in the 
Helsinki Metropolitan Area. We have 31 office properties 
with a combined total gross area of 614,415 square meters, 
which corresponds to more than 4,000 medium-sized 
detached houses. 

As a real estate investment company, Antilooppi has a 
burning desire to take part in the development of the real 
estate investment industry. We understand that success is 
created by happy and healthy employees and we are aware 
of the impact that environment and its services can have 

on well-being. For this reason, we do not simply lease out 
premises but create inventive and flexible solutions based 
on customers’ needs and operations. Properties always 
have a close connection to their immediate surroundings. 
That is why it is especially important for us to develop not 
only the property but also the surrounding area to be even 
more functional. 

Antilooppi’s corporate form is limited partnership (Ky). Anti-
looppi is owned by the Finnish pension insurance company, 
Ilmarinen, and the Swedish pension insurance company, 
AMF Pensionsförsäkring.
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This is how we are building our responsibility

We build partnerships that allow 
us to continuously improve not 

only our own operations but also 
the responsibility work of our 
stakeholders towards a more 

sustainable future.

Responsibility has been part of Antilooppi’s values and 
actions from the very beginning. Now, after six years, it is 
time to highlight our achievements in responsibility and 
open a discussion on new responsibility needs. You are 
reading our first responsibility report, and I hope it will spark 
new ideas as well as a desire to continue the conversation 
with us.

2020 was supposed to be a year of changes for Antilooppi, 
and to a great extent, that was the case. During the first 
months of 2020, our real estate portfolio grew significantly 
in Ruoholahti, Helsinki, as the lettable area increased 
by 100,000 m2. Now the value of Antilooppi’s portfolio is 
approximately 1.4 billion euros. Our headcount increased 

by nine in 2020, and many of the new employees took up 
entirely new roles in our organization.

At the same time, Covid-19 changed working life for both us 
and our customers. The pandemic raised a lot of uncertainty 
but fortunately also development and improvement oppor-
tunities. We have learned ways to work remotely to reduce 
emissions from commuting. We have also learned a lot from 
both our customers and their businesses, and with these 
lessons, we updated our strategy for the years to come. 
However, our values – being an engaged and responsible 
forerunner – remain the same. Actually, they have proved 
excellent also for exceptional circumstances. Our strategic 
focus has not changed, and perseverance creates a solid 
foundation for responsibility work.

In the fall of 2020, we signed a Net Zero Carbon Buildings 
commitment while joining the Green Building Council and the 
EP100 network. Carbon neutrality is an important goal for us, 
and we are building a constantly updated roadmap around 
it together with workspace solutions that promote well-being. 
The data in this sustainability report show that our emissions 
are at a good level compared to comparative data. With 
condition monitoring, we have ensured that emission reduc-
tions are not made at the expense of indoor climate.

Carbon neutrality is just 
one aspect of our respon-
sibility work. We are also 
committed to supporting the 
UN Global Compact initiative 
and its ten principles relating to the 
environment, employment, the fight against corruption, and 
human rights. In 2020, we selected four key focus areas 
from the UN Sustainable Development Goals, relating to 
decent work and economic growth, sustainable cities and 
communities, responsible consumption, and cooperation 
and partnerships. More about these goals can be seen in 
the figure and table on pages 4 and 5.

So far, our responsibility work has been – and will continue 
to be – good collaboration between the knowledgeable 
Antilooppi team. In the coming years, we will also look to 
our customers and our supply chain. We build partnerships 
that allow us to continuously improve not only our own 
operations but also the responsibility work of our stakehold-
ers towards a more sustainable future. The year 2021 has 
started strongly in this spirit.

Tuomas Sahi
Chief Executive Officer
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Responsibility at Antilooppi 

As we develop functional and inventive workspaces, 
we take care of the sustainability of our operating 

methods. We are guided not only by general 
requirements, but also by our commitment 

and our own ethical guidelines and, 
naturally, our operating culture.

SUSTAINABILITY 
AT ANTILOOPPI
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We develop real estate 
with the future in mind

Antilooppi’s goal is to manage the investments of shareholders and other 
stakeholders responsibly, to take care of the health and safety of everyone that 
does business in our properties, and to protect the environment.

We invest in real estate and services and continuously develop them. We 
contribute to sustainable development, especially through energy and material 
efficiency. We develop our properties and practices so that we are able to 
reduce the consumption of energy and raw materials as well as the amount 
of waste in our properties. We recycle the waste generated in our properties 
efficiently. We ensure that economic, environmental, and social goals are 
achieved in a way that benefits both current and future generations.

We ensure that economic, environmental, and 
social goals are achieved in a way that benefits 

both current and future generations.

SUSTAINABILITY 
AT ANTILOOPPI
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Compliance with laws and regulations and our own guidelines is the basis 
of our operations. Our responsible operations are guided by our Code of 
Conduct, according to which we operate in our daily work. Ethical guide-
lines are binding not only on our employees but also on our suppliers. We 
are committed to operate and report on our operations in a transparent 
manner and to compete fairly. We do not accept bribery or corruption in any 
form, and we do not make donations to political parties. In 2020, we estab-
lished an anonymous whistleblowing channel through which our stakehold-
ers can confidentially report suspected crime, violation, or abuse.

Our ethics are transparent 
We protect our customers’ data and privacy 
Ensuring data protection is a natural part of Antilooppi’s compliance and 
responsible practices. We process our customers’ personal data in matters 
related to lease agreements and informing related to real estate, or when 
conducting tenant satisfaction surveys. We process personal data accord-
ing to the Data Protection Act and with special care. We will not disclose the 
information to third parties without the consent of the person concerned. In 
2020, we conducted an external security risk assessment of the company 
with the help of an external expert. Based on the risk assessment, we will 
renew our information security policy during 2021. 

SUSTAINABILITY 
AT ANTILOOPPI
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Tuomas Sahi operates as Chief Executive Officer at Antilooppi. Other 
members of the Management Team are CIO Antti Savilampi, CFO Thomas 
Blumberg, Head of Property Development Sami Hentilä, Head of Sustain-
ability and Property Management Erika Salmenvaara, and Head of Asset 
Management Esa Mattila. The Antilooppi Management Team reports to the 
Board of Directors. 

In the fiscal year 2020, the Board of Directors included Jan Lång (Chair), 
Tomi Aimonen, Pernilla Arnrud Melin, Mats Hederos, Anu Tuomola, and 
Kristian Pullola. Read more on the diversity of the Board of Directors and 
Management Team on page 29.

In matters of corporate responsibility, the CEO is the one ultimately respon-
sible. Antilooppi also has a Head of Sustainability Management, who is part 
of the Management Team and reports to the CEO. Our distinct Sustain-

Sustainability Management Team 
monitors achievements

ability Management Team meets 6 to 12 times a year solely on sustain-
ability and responsibility issues. The Sustainability Management Team 
follows up the KPIs as well as development projects’ progress and decides 
on sustainability targets. We report on responsibility issues to the Board if 
necessary.

Antilooppi has an internal monitoring system that allows us to produce 
proper documentation of the company’s key business processes. We also 
have well-established methods in place to ensure the correct and complete 
retention of business-relevant information for accounting purposes. 

Although the size and scope of Antilooppi’s operations do not require 
sustainability reporting in accordance with the Accounting Act, the Board 
of Directors of Antilooppi has decided to report our sustainability measures 
to our customers and other key stakeholders.

Tuomas Sahi Antti Savilampi Thomas Blumberg Sami Hentilä Erika Salmenvaara Esa Mattila

SUSTAINABILITY 
AT ANTILOOPPI
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Roadmap and KPIs as 
management tools
We have a broad view on corporate responsibility. In all 
our activities, we take people, society and the planet into 
account. We understand that we can help our clients 
achieve their sustainability goals by minimizing the negative 
impact of real estate on the environment and society, and by 
maximizing the positive impact of real estate.

In addition to the company’s strategy and ethical guidelines, 
our responsibility management is based on well-known 
responsibility frameworks and commitments, such as the UN 
Sustainable Development Goals and the Net Zero Carbon 
Buildings commitment. We report on our own corporate 
responsibility management performance according to the 
GRI (Global Reporting Initiative) framework.

We plan and implement the responsibility roadmap together 
with our customers and partners. We support our custom-
ers so that they, too, can achieve their responsibility 
goals.

Sustainability and responsibility have been systematically 
integrated into all our processes, starting with the acquisi-
tion of new pieces of real estate. We manage and evaluate 
our progress using data and KPIs. In the evaluation, we use 
data such as energy and water consumption data, carbon 
footprint data, customer satisfaction surveys, employee 
satisfaction surveys, and direct discussions with stakehold-
ers.

UN’s Sustainable Development Goals 
and Antilooppi’s four focus areas

SUSTAINABILITY 
AT ANTILOOPPI
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Project Target 2020 actions Schedule SDG

Antilooppi as a sustainable 
workplace

We know what our employees expect from a sustain-
able employer and we have targets according to these 
expectations

First questionnaire done simultaneously 
with training. Sustainability in general raised 
interesting negotiations and Antilooppi 
team shows great engagement on topic.

 2020-2021

Sustainability training Enhanced knowledge on topic and mutual terms. Training for the whole Antilooppi team 
planned and executed. Training kit for 
onboarding done.

Done 2020 All

Sustainability data and KPIs Data collection and integrations for constant transparent 
reporting, targets set, trends analyzed on property and 
portfolio level, GRI reporting started.

Data collection started and reporting 
targets set.

 2020-2021 All

Sustainable construction A concept for improved sustainability launched to 
tenants. Exposed CO 2 metering in construction. Tools 
and processes to get the work done.

2021

Net zero carbon workplace 
concept

This project defines the roadmap and tests customer 
behavior.

2021

Sustainable procurement Process development from procurement to supply chain 
management.

Data collected on the current supply chain. 
New operation mode piloted with one 
partner. 

2020-2021

Net Zero Carbon Energy Road 
Map

A road map of concrete actions to become carbon 
neutral in terms of energy.

2021

Environmental certificates Defining why we use certificates and how we get the 
most business value out of them.

2021

Whistleblowing Providing a channel for whistleblowers to voice their 
concerns so that the issue can be investigated by the 
compliance team.

Whistleblowing channel up and running on 
the Antilooppi website.

Done 2020

Targets and actions

SUSTAINABILITY 
AT ANTILOOPPI
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We are committed to responsibility 
together with expert organizations 

Memberships and 
commitments

We are committed to promoting the UN Sustainable Devel-
opment Goals. Among the goals, we have identified the 
ones which Antilooppi is best able to influence as an orga-
nization. In 2020, we also signed the real estate industry’s 
own global Net Zero Carbon Buildings commitment. 

We are a member of RAKLI ry, a Finnish association of 
professional property owners, real estate investors, and 

business premises management and developers. We 
belong to INREV, an association of European unlisted real 
estate investment companies. We are also a member of the 
Nordic Council of Shopping Centers, which represents the 
Nordic shopping center industry, and the Green Building 
Council Finland, which is a Finnish co-operation network for 
a sustainably built environment. We are also a member of 
the Helsinki Region Chamber of Commerce.

SUSTAINABILITY 
AT ANTILOOPPI
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ECONOMIC AND SOCIAL 
SUSTAINABILITY

Financial and social responsibility

Antilooppi faces expectations as a landlord, an 
employer, and a partner. We also promote the 

success and well-being of our partners.
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Materiality counts

We gather an understanding of materiality and stakeholder 
expectations through regular meetings, various surveys and 
declarations, and day-to-day interaction. Our stakeholders 
include customers, investors and owners, personnel, part-
ners and subcontractors, industry associations, authorities, 
and society.

We conducted our first materiality analysis for responsibility 
reporting and Antilooppi’s responsibility work in the fall of 
2020 as a desktop project. At the same time, we identified 
stakeholders and their expectations. As material, we used 
publicly available information, such as corporate respon-
sibility reports and industry responsibility standards and 
guidelines. We wanted to include accurate information 
about the daily work and the appointments related to it in 
the materiality analysis. For this, we interviewed the key 
people at Antilooppi. To make our analysis as compre-
hensive as possible, we also asked our tenants what 
expectations they had for their landlord’s responsibility.

In the materiality work, we defined the areas of responsi-
bility that are relevant to the stakeholders as well as the 
stakeholders’ expectations of Antilooppi. We also examined 
the relevance of the responsibility topics for Antilooppi’s 
business with a survey among our own key personnel.
In the materiality analysis, the most significant topics 
were energy, CO2 emissions, customer health and safety, 
anti-corruption, and straining and development of person-
nel.

Other important issues identified were social and envi-
ronmental assessments of suppliers, non-discrimination, 
well-being and safety at work, waste and recycling, distribu-
tion of economic added value, human rights assessments, 
compliance with environmental law, water, diversity and 
equality, employment, compliance with competition law 
marketing communications and product information, use of 
materials, freedom of association and collective bargaining, 
biodiversity, and political influence.

ECONOMIC AND SOCIAL 
SUSTAINABILITY
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Stakeholder Expectations of Antilooppi Measures, meeting expectations Communication and feedback channels

Customers
(future and current 
tenants)

- Supporting their responsibility objectives 
- Good, high-quality cooperation
- Convertible facilities
- Good location
- Well-being and security
- Reliable partner

- Easy-to-access locations of the properties
- Development of new service and rental 

concepts
- Cooperation to achieve customers’ responsibility 

goals
- Providing energy efficient and environmentally 

friendly premises

- Regular tenant meetings
- Daily cooperation and good reachability 
- Tenant satisfaction survey and a separate 

measure of meeting responsibility expectations

Staff - Opportunity for continuous learning and develop-
ment

- Equal treatment
- Supporting well-being at work and ensuring safe 

working conditions
- Flexibility in work
- A reliable and responsible employer

- Remote work opportunities, flexible working 
hours

- Comprehensive occupational health services
- Providing equal opportunities for development

- Goal discussions, regular discussions with the 
supervisor

- Events that allow informal interaction
- Employee satisfaction survey

Society and 
authorities 

- Compliance with laws and regulations
- Co-development of regions 
- Supporting urban and national carbon neutrality 

targets  
- Supporting state energy efficiency targets

- Land use planning cooperation and regional 
development

- Net Zero Carbon Buildings  – carbon neutral 
commitment

- Commitment to the TETS energy efficiency 
agreement and energy management

- Regular monitoring of the operational environ-
ment and legislation

- Discussions and co-operation with authorities 
according to need

Partners and 
subcontractors

- Fair and equal treatment
- Long-term partnerships
- Compliance with contracts
- Developing together 

- Clear and transparent supply chain manage-
ment and procurement process

- Regular meetings and daily cooperation
- An anonymous reporting channel

Owners - Low-carbon operations
- Respect for human rights
- Good governance and compliance with the law
- Profitable business

- Net Zero Carbon Buildings – carbon neutral 
commitment

- Responsible policies and Code of Conduct
- Clear responsibilities and mandates
- Management Team work

- Reporting and regular communication

Trade associations
(Rakli, Inrev, Green 
Building Council)

 - Low-carbon and energy efficiency requirements
- Waste recycling
- Anti-corruption
- Industry development

- Net Zero Carbon Buildings  – carbon neutral 
commitment

- Commitment to the TETS energy efficiency 
agreement, Code of Conduct and an anony-
mous reporting channel. 

- Participation in events
- Monitoring the communication of organizations
-  Discussions with representatives

Stakeholders and expectations of Antilooppi 

ECONOMIC AND SOCIAL 
SUSTAINABILITY
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We create added value to our stakeholders 

The right kind of spaces 
inspire, create comfort, and 
support working.

We manage our owners’ private equity investments respon-
sibly and aim to grow according to their best interests. We 
also have obligations to our lenders. Through Antilooppi 
owners, we increase the pension assets of Finnish and 
Swedish employees and entrepreneurs. Through our prop-
erties, we add value to the society by creating jobs, provid-
ing companies with appropriate and flexible workspaces, 
and developing services in nearby areas. 

We find it especially important to develop the surrounding 
area and services of a property, as the property is always in 
close interaction with its surroundings. We aim for long-term 
real estate development and listening to the needs of our 
customers, and the surrounding community helps us with 
that. We primarily develop existing buildings. We develop 
area plans and functional urban spaces in cooperation with 
the authorities.

The right kind of spaces inspire, create comfort, and 
support working. Workspace design is most successful 
when we design the facilities together with each company 
for their specific needs. Added value is created for the 

customer when a functional environment increases 
work efficiency. Our premises can be easily adapted to the 
company’s situation and number of employees, which also 
helps customers to control costs.

Antilooppi’s downtown premises are located along 
excellent transport connections. It is easy to get to the 
office properties in Helsinki, Vantaa, and Espoo by metro, 
tram, train, or bus, as well as by bicycle or by car. The good 
transport connections of our properties also support the 
customers’ own responsibility goals.

Our thirty-one properties provide employment for several 
hundred workers in the metropolitan area. A functional 
everyday life in our properties is built by several different 
actors, such as cleaning and waste management compa-
nies. We strive to have accessible services in each prop-
erty, either from the same building or nearby. In a relaxed, 
versatile work environment, it is possible to eat, drink, relax 
and play sports even after a working day. In addition to 
serving the people who use the workspaces, the restau-
rants, cafés and gyms located in our properties serve the 
residents of the area.

ECONOMIC AND SOCIAL 
SUSTAINABILITY
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We want to promote the responsibility 
targets of our customers

We also want to help our customers in their own responsi-
bility work. Reducing the carbon footprint of properties is 
the most obvious way of doing this, but we also want to go 
through and support policies and choices that increase the 
well-being of our workspace users.

In 2020, we outlined that responsibility is visible to our 
customers as:
1. workspaces that support well-being,
2. a minimized risk profile,
3. carbon-neutral spaces.

Customer needs and responsibility targets guide work 
from the beginning. Through service design, we specify 
the measures and offerings related to these three themes. 
Preparations for the development work began in 2020, 
and we will have the first development concepts launched 
during 2021.

ECONOMIC AND SOCIAL 
SUSTAINABILITY
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Responsibility is integrated in 
the Balmuir brand  

The Finnish lifestyle brand Balmuir is known 
for its accessories and clothing made of 
high-quality natural materials, as well as 
decoration and gift products. The company’s 
showroom and one of their branches are 

located in Antilooppi’s property on Merimie-
henkatu. The Helsinki office employs 15 people 

in sales, marketing, product design, and procure-
ment. According to Hanna Seppälä, Head of Buying 

at Balmuir, responsibility has become increasingly 
important for the Balmuir brand. 
–Our internal goal is to achieve carbon neutrality in our 
own operations in the coming years. We and Antilooppi 
are both working to move to carbon-neutral energy in 
the future. The ventilation system of our rental property 
has been renovated to be energy efficient, Seppälä 
describes the joint targets.

There is a comprehensive number of recycling bins at 
the property, which are also actively used by Balmuir 
personnel. In addition to environmental responsibility, 
Balmuir’s own responsibility program prioritizes respon-
sible sourcing and responsibility for personnel.
–We are currently updating our responsibility strategy 
and continuously developing the responsibility of all our 
operations. That is why it is good to know that Antilooppi 
takes responsibility for its own partners here in Finland, 
Seppälä states.

Balmuir’s central location pleases not only B-to-B 
customers, but also Balmuir personnel. For example, 
there are lunch places for various tastes in the nearby 
area, which also contributes significantly to well-being at 
work.

CASE BALMUIR

ECONOMIC AND SOCIAL 
SUSTAINABILITY



SUSTAINABILITY 
AT ANTILOOPPI

ECONOMIC AND SOCIAL 
SUSTAINABILITY

ENVIRONMENTAL 
SUSTAINABILITY

KEY FIGURES GRI

18 Antilooppi sustainability 2020

Indoor air quality, well-designed lighting solutions, functional acoustics, and 
the presence of natural elements create comfort and well-being in our prop-
erties. Investing in these things is therefore of great importance to us. Good 
transport connections and a location close to versatile services support 
the well-being of our customers by encouraging commuting and exercise 
after the working day. Laundry, changing rooms, and bicycle parking make 
commuting easier.

There is a lunch restaurant where you can get healthy food in all our 
properties or the neighboring area. In addition to statutory safety inspec-
tions, such as elevator and fire inspections, we regularly conduct a risk 
review of our properties to review potential health and safety risks. In 2020, 
we conducted a risk analysis of ten properties, covering a combined area of 
22 percent of the total area of our properties. 

Comfort creates 
well-being and security 

ECONOMIC AND SOCIAL 
SUSTAINABILITY
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Good transport connections support well-being

A couple of years ago, the 
media company Aller moved 
to a property owned by 
Antilooppi on Lintulahdenkuja 

in Sörnäinen, Helsinki. There 
are 150 media professionals 

working in the office space on 
the 6th and 7th floors of the property. 

According to Pia Backholm, HR Director at Aller, the 
premises offered by Antilooppi emphasized the func-
tionality of the space, their central location and good 
transport connections.
–Moving to the new premises made our use of space 
more efficient. Our energy efficiency improved as well; 
extra space was removed, and the new property has 
automated lighting, Backholm notes.

The site has a Platinum level LEED environmental 
certificate, and Platinum is the highest possible level of 
certification. 

The new tenants were able to utilize the previous glass 
doors, room dividers and carpets in the premises. 
This recycling-based solution saved both costs and 
purchases. According to Backholm, the office spaces 
have been easily adaptable. For example, due to the 
corona pandemic, some workspaces were converted 
into safe educational spaces where social distance was 
easy to ensure.

The well-being of the personnel is supported not only by 
the lightness and functionality of the premises, but also 
by the location of the office.
–We wanted to support sustainable commuting and 
found out in advance that most of our employees can 
easily get to work by public transport, metro, tram, or 
bus, Backholm says.

Antilooppi installed charging points for electric cars last 
year. There are also good facilities for bicycles in the 
parking garage. For sportier commuters, there are also 
showers to use before the start of the shift.

CASE ALLER

–We support the use of public transport with business 
travel cards. The connections are so good that we even 
decided to give up taxi cards.

The employer has a significant impact on well-being at 
work, but building technology also plays a role. Venti-
lation takes care of both the air quality and the office 
temperature – all this in an energy-efficient way.
–When the ventilation is working, it is not hot in the 
summer or cold in the winter. Our employees have good 
working conditions and things go smoothly regardless 
of the weather, says Backholm.

ECONOMIC AND SOCIAL 
SUSTAINABILITY
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We support the well-being of our top professionals at work

We directly employ 34 people. Indirectly, however, there are 
several hundred employees in Finland through our partners. 
Our properties employ people of all ages from different 
social and ethnic backgrounds. Everyone has the right not 
to face any discrimination or harassment at Antilooppi or in 
situations related to activities of Antilooppi or its partners. 
We offer our employees equal opportunities to advance in 
their careers. In recruitment, we focus only on the appli-
cant’s skills and their suitability for the position.

It is important to us that our employees are top profession-
als in their field. This allows us to provide our customers 
with the best possible service. In today’s rapidly changing 
operating environment, continuous learning is a prerequi-
site for success. Our employees learn and develop mainly 
through their work. In addition, we support the training of 
employees and encourage them to participate in various 

Everyone has the right not to face 
any discrimination or harassment at 
Antilooppi or in situations related to 
activities of Antilooppi or its partners.

seminars and training events. At the moment, we are not 
yet monitoring training hours, but we are working to start 
monitoring them in 2021 so that we can also systematically 
invest in the continuous learning and development of our 
personnel.

We offer fair working conditions and support well-be-
ing at work. For example, our occupational health care 
exceeds legal requirements: among other things, specialist 
medical services and physiotherapy are available. With 
sports and cultural vouchers, our employees can promote 
their well-being and recreation in their free time as they 
prefer. Flexible working hours and teleworking opportunities 
make it easier to balance with work and leisure. In 2020, 
our employees also received free corona testing through 
occupational health care.

ECONOMIC AND SOCIAL 
SUSTAINABILITY
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We produce and procure 
services sustainably

Antilooppi has an extensive partner network. We acquire products and 
services for real estate annually for 23.1 million euros. We have 587 service 
providers. Since we operate in Finland, it is natural to procure all services 
from Finland as well. We require all of our suppliers to act in accordance 
with our Code of Conduct.

We manage and let out the properties we own. We manage the mainte-
nance of the properties partly ourselves and partly with external resources. 
We purchase property maintenance services as a service, including clean-
ing, waste management, monitoring service, security, and maintenance. In 

addition, we procure financial management services and other 
services as needed.

Through our partners, we have an indirect impact on occupa-
tional safety risks, work-related human rights risks, and envi-
ronmental risks. A lot of foreign labor is used especially in the 
construction sector, so there is a risk of forced labor and other 
human rights violations there. We have recognized this and are 
actively working to prevent risks.

We require all of our 
suppliers to act in 

accordance with our 
Code of Conduct.

Before we start cooperation with subcontractors, we require them to 
provide the documents required by the Act on the Contractor’s Obli-
gations and Liability. The aim of the Act is to prevent the black economy 
and to monitor employers’ compliance with occupational safety and health 
obligations and collective agreements. We also monitor compliance on a 
quarterly basis.

In 2020, we have started a program in which we will regularly monitor the 
responsibility of our partner network and the implementation of activities 
in accordance with our Code of Conduct. In 2020, we identified risks and 
made an action plan. In 2021, our goal is to introduce the principles of 
responsible sourcing and to develop a control and audit process of our 
own, with which we can monitor the fulfillment of requirements in our part-
ners’ activities.

ECONOMIC AND SOCIAL 
SUSTAINABILITY
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 Environmental sustainability

We combat climate change and its disadvantages 
with international, national and sectoral targets. 
For our part, we take responsibility for the whole.

ENVIRONMENTAL 
SUSTAINABILITY
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The goal of the Paris Agreement to limit global warming 
to 1.5 degrees requires changes in practices and signifi-
cant reductions in CO2 emissions in all sectors. The built 
environment plays a significant role in mitigating climate 
change, as the built environment causes 30 percent 
of Finland’s carbon dioxide emissions. Properties also 
consume a significant amount of energy during their life-
cycle. 40 percent of the energy used in Finland is used in 
buildings. Transport and disposal of the waste generated in 
properties also have significant environmental impacts.

Climate change is impoverishing biodiversity, and this is 
one of the most serious environmental threats in the world 
alongside climate change. The built environment plays a 
significant role in both preserving and enhancing biodiver-
sity. Traffic and construction in the undeveloped environ-
ment, i.e. so-called green field construction, has a negative 
impact on biodiversity. The manufacture and primary 

production of materials used in construction and renovation 
projects also affect biodiversity.

As a real estate company, Antilooppi has both the oppor-
tunity and the obligation to work for present and future 
generations to achieve environmental goals. For us, the 
best way to contribute to sustainable development is 
by using energy and materials efficiently.  We develop 
our properties and practices so that we can reduce the 
consumption of energy and raw materials as well as the 
amount of waste in our properties. We recycle the waste 
produced in our properties efficiently.

We take nature into account both in the interior solutions of 
the offices and in the immediate surroundings of the proper-
ties we own, whenever possible. In interior design solutions, 
we use plants that increase comfort and improve indoor air. 
Outside, we arrange cultivation opportunities for tenants in 

We combat climate change and its disadvantages with international, national and sectoral 
targets. For our part, we take responsibility for the whole.

We use energy and materials efficiently

We are renovating old 
buildings and building 

primarily on already 
built environment.

connection with terraces. We see the green areas nearby 
our properties as important factors in increasing the 
comfort of the area. We always strive to preserve green 
urban nature on our plots. We are renovating old build-
ings and building primarily on already built environment. 
We monitor closely the material flows of our construction 
projects. In the future, our goal is to calculate the carbon 
footprint of the materials used.

ENVIRONMENTAL 
SUSTAINABILITY
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In 2020, we signed the Green Building Council’s Net Zero 
Carbon Buildings commitment. At the same time, we 
committed ourselves to achieving carbon neutrality for our 
own energy procurement by 2030. We are also committed 
to an energy efficiency agreement aiming for 7.5 percent 
energy savings by 2025 compared to 2017 consumption 
figures.

19 percent of our property portfolio is certified with BREEAM 
(2.5%) and LEED (16.5%) environmental ratings. A certif-

icate is a third-party validation for the property’s environ-
mental performance. In both ratings, property performance 
and management are assessed in various areas of respon-
sibility, such as responsible sourcing, use of materials, 
well-being and safety in properties, waste recycling, energy 
and water efficiency, climate change mitigation and adap-
tation, and biodiversity. Environmental classification also 
requires active cooperation and communication with 
tenants in order to achieve the goals.

Recycling as a material %

Energy recovery %

ENVIRONMENTAL 
SUSTAINABILITY
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Reporting 
principles
The first corporate responsibility report of Antilooppi is 
made in accordance with the core requirements in the 
Global Reporting Initiative standards. The reporting period 
is the calendar year 2020. The GRI index for 2020 is part of 
the report. The report has not been verified. In the future, we 
will publish the report annually.
 
The report covers the operations of Antilooppi LPS in 
Finland and the properties owned by Antilooppi. If the 
treatment in an indicator deviates from this scope, this is 
mentioned separately for that indicator.

The energy consumption of Antilooppi properties consists 
of electricity, heat, district cooling, and reserve power fuels. 
In 2020, all 31 Antilooppi properties were subject to energy 
monitoring on an hourly basis. The heating and cooling of 
the properties has been partly implemented with ground 
source heat pumps, in which case the heating is included in 
the electricity consumption. Cooling is monitored separately 

in those properties where district cooling is used. If cooling 
is carried out locally by compressors, it is included in the 
electricity consumption.

The unit used in monitoring the consumption of purchased 
energy is the megawatt hour (MWh). When reporting in the 
unit, GJ has been used as a conversion factor of 1 MWh = 
3.6 GJ (Source: IEA, International Energy Agency).

In addition, water consumption is monitored in all properties 
by the hour.

The calculation of CO2 emissions is based on the Corporate 
Standard methodology of the Greenhouse Gas protocol 
(www.ghgprotocol.org). Scope 2 emissions have been 
calculated by multiplying the energy reported in this report 
by the CO2 emission factor. Emission factors are reported 
in the Indicators section. Emissions have been calculated 
using the Finnish location-based average and the market-

based emission factors reported by purchasing energy 
suppliers. A location-based factor for Finnish district cooling 
production is not available. Therefore, a supplier-specific 
factor has been used in the reporting.

Greenhouse gas emissions have been calculated using 
measured consumption data for electricity and district 
cooling and using standardized, weather-corrected 
consumption for district heating. The heating demand 
figures reported by the Finnish Meteorological Institute have 
been used in the standardization. The calculation of CO2 
emissions in 2020 is based on the specific emission factors 
reported by the purchased energy suppliers for 2019. The 
other reported years have been calculated using the actual 
coefficients for each year.

The coefficients applied by the Waste Management 
Company from its reporting system are used for waste 
reporting.
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Koy Quartetto F
1778219-2

Hgin Elimäenkatu 30 Koy
0580883-4

Hgin Ruoholahdenkatu 21 Koy
2671183-9

Hgin Siltasaarenkatu 18-20 Koy
2698220-9

Helsingin Valimotie 21 Koy
0550356-3

Vantaan Tietotie 9 Koy
2930679-1

Vantaan Tietotie 11 Koy
2930678-3

Sörnäistenkatu 1 Koy
0622631-8

Hgin Hämeentie 19 Koy
0763301-1

Lintulahdenvuori Koy
0609033-4

Koy Itämerenkatu 3
1088246-5

Elimäenkatu 17-19 Koy
2169440-0

Helsingin Kumpulantie 5
2915221-9

Koy Ruoholahden Ankkuri
2696440-6

Koy Salmisaaren Liiketalo
0362471-6

Koy Porkkalankatu 22
2696260-3

Koy Tallbergintalo
2696266-2

Koy Itämerenkatu 21 (SC)
2696423-8

Koy Ruoholahden Yhteissuoja
26964035-5 

Hgin Elimäenkatu 28
1074629-5

Hgin Paasivuorenkatu 3
2693591-2

Hgin Siltasaarenkatu 12
2670889-1

Helsingin Takkatie 1
0550870-0

HTC Pinta Koy
1604399-6

Espoon Karaportti 3
2288265-7

Kiinteistöosakeyhtiö Siltala
0423970-5

Elimäenkatu 5 Koy
0885926-6

Koy Verkkosaari
0667253-7

Kiinteistö Oy Merikortteli
2129218-8

Espoon Stella Terra
2915223-5

Espoon Stella Nova
1468244-4

Espoon Stella Solaris
1468240-1

Lars Sonckin kaari 14
2486714-3

Koy Porkkalankatu 20
2696276-9

Koy Ruoholahden Sulka
2696433-4

Koy Itämerentalo
2696390-5

Koy Ruoholahden Parkki
0834697-0

Lintulahden 
Pysäköintilaitos Oy

1442490-4

Ruohoparkki Oy
1107843-6

As Oy Punavuorenkatu 17
0550322-1

As Oy Hietalahden Puistikko
0234600-5

Koy 
Stella 
Parkki

1537772-4

Stella 
Business 
Park Oy

1442187-7

Koy Porkkalankadun alitus
1648185-7

Ilmarinen Mutual 
Pension Insurance Company AMF Pensionsförsäkring AB

Antilooppi Management Oy   
Asset manager

Antilooppi Ky Antilooppi GP Oy  
General Partner

Antilooppi 
company 
structure
Antilooppi’s corporate form is limited 
partnership (LPS). Antilooppi is owned 
by the Finnish pension insurance 
company Ilmarinen and the Swedish 
pension insurance company AMF 
Pensionsförsäkring. Antilooppi owns 
39 companies altogether. All compa-
nies of which Antilooppi owns over 50 
percent are subject to responsibility 
reporting.

CONTACT INFORMATION:
Head of Sustainability, Erika Salmen-
vaara erika.salmenvaara@antilooppi.fi

 50 %  50 %  50 % 50 %  50 %  50 %
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Key figures

KEY FIGURES
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Key figures: 
economic

Distribution of economic value added 

GRI 201-1 2020 2019 2018

Turnover (rental revenue) 79 861 881 59 665 385 58 758 101

Employees salaries, emoluments and social costs 4 266 515 3 458 558 2 837 756

Purchased goods, materials and services 23 535 349 18 591 244 17 531 179

Public sector payments (taxes) 6 032 109 6 067 403 6 059 050

Payments to lenders 10 447 678 7 995 466 5 460 520

Payments to owners 28 676 913 21 252 613 21 210 363

Investments 517 084 698 71 994 782 78 542 993

KEY FIGURES
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Key figures: 
social

Information about employees and other workers 

GRI 102-8 2020 2019 2018

Number of employees 34 24 22
Fixed-term employment 
contracts

- - -

women 
men

Non-fixed-term employment 
contracts

34 24 22

women 15 12 11
men 19 11 10

Full-time employment 
contracts

34 23 21

women 15 12 11
men 19 11 10

Part-time employment 
contracts

 1 1

women  1 1
men

External employees (external 
contracts)

4

Number of new employees and staff turnover

GRI 401-1 2020 2019 2018

Total number of new employees 14 5 8
Under 30 years old  
30–50 years old 14 5 7
Over 50 years old  1
women 5 2 5
men 9 3 3

New employees as a percentage 
of total staffä

41 % 21 % 36 %

Under 30 years old  
30–50 years old 41 % 21 % 32 %
Over 50 years old  5 %
women 15 % 8 % 23 %
men 26 % 13 % 14 %

Diversity of executive teams and employees

GRI 405-1 2020 2019 2018

Board of directors 6 5 5
Under 30 years old  
30-50 years old 3 3 3
Over 50 years old 3 2 2
women 2 1 1
men 4 4 4

Executive team 6 5 5
Under 30 years old  
30-50 years old 5 4 4
Over 50 years old 1 1 1
women 1 
men  5 5 5

Employees 34 24 22
Under 30 years old 1 1
30-50 years old 31 20 18
Over 50 years old 3 3 3
women 15 13 12
men 19 11 10

KEY FIGURES
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Key figures: environmental
Direct energy consumption of the organization

GRI 302-1 2020 2019 2018

Energy consumption of Antilooppi's properties
Fuel consumption, MWh (diesel for backup power 
supply)

 42  42  42 

Fuel consumption, GJ (diesel for backup power 
supply)

 12  12  12 

Total energy consumption of all properties, MWh  85 992  67 816  64 845 
Total energy consumption of all properties, GJ  309 570  244 139  233 443 
Total energy consumption of comparable proper-
ties, MWh

 67 596  64 420  53 894 

Total energy consumption of comparable proper-
ties, GJ

 243 344  231 912  194 017 

Electricity, all properties, MWh  38 627  31 570  28 809 
Electricity, comparable properties, MWh  28 299  29 867  23 349 
Heat, all properties, MWh (standardised)  46 175  35 042  34 328 
Heat, comparable properties, MWh (stan-
dardised)

 38 107  33 349  28 837 

Heat, all properties, MWh (measured)  34 531  30 904  30 463 
Heat, comparable properties, MWh (measured)  27 013  29 710  25 641 
District cooling, all properties, MWh  1 190  1 204  1 708 
District cooling, comparable properties, MWh  1 190  1 204  1 708 

GRI 302-1 2020 2019 2018

Coefficients and forms of production used   

Share of renewable electricity, % 5 % 9 % 13 %
Share of renewable heat, % 18 % 11 % 11 %
Share of renewable district cooling, % 85 % 85 % 94 %
Share of renewable diesel, %  n/a  n/a  n/a 
Electricity

Helen  249  290  264 
District cooling

Helen  18  18  61 
Kaukolämpö

Helsinki  198  198  172 
Vantaa  177  247  271 
Espoo  342  300  300 

Electricity
Motiva  141  158  164 

District heating
Other co-production (Motiva)  154  164  188 

KEY FIGURES



SUSTAINABILITY 
AT ANTILOOPPI

ECONOMIC AND SOCIAL 
SUSTAINABILITY

ENVIRONMENTAL 
SUSTAINABILITY

KEY FIGURES GRI

31 Antilooppi sustainability 2020

Energy intensity  

GRI 302-3 2020 2019 2018

Specific consumption of Antilooppi’s 
properties
 Specific consumption, energy kWh/brm2/year * 127  125  122 

Electricity specific consumption 
kWh/brm2/year

53  58  54 

Heat specific consumption (standardised) 
kWh/brm2/year

77  64  65 

Heat specific consumption kWh/brm2/year 55  57  57 
District cooling specific consumption 
kWh/brm2/year

13  14  19 

*Kokonaiskulutuksessa on käytetty normitettua kaukolämmön lukua

Reducing energy consumption

GRI 302-4 2020 2019 2018

Calculated energy savings from energy 
efficiency measures in properties, MWh

2 555 257 210

Calculated energy savings from energy 
efficiency measures in properties, GJ

9 200 925 754

Indirect greenhouse gas emissions (Scope 2)

GRI 305-2 2020 2019 2018

Total emissions, market-based, tCO2e 19 314 16 401 14 778
Electricity, tCO2e 9 618 9 155 8 342
District heating, tCO2e 9 674 7 223 6 332
District cooling,  tCO2e 21 22 104

Total comparable properties, tCO2e 15 144 15 441 13 095
Total regional, tCO2e 11 336 10 479 11 907

Greenhouse gas intensity

305-4 2020 2019 2018

Total greenhouse gas intensity
kgCO2e/brm2/year

28,5 29,9 29,3

Electricity total greenhouse gas intensity 
kgCO2e/brm2/year

13,3 16,8 15,8

District heating total greenhouse gas intensity 
kgCO2e/brm2/year

15,2 13,1 11,5

District cooling total greenhouse gas intensity  
kgCO2e/brm2/year

0,040 0,043 1,2

 Direct greenhouse gas emissions (Scope 1)

GRI 305-1 2020 2019 2018

Emissions from fuel consumption of backup 
power supply, tCO2e

 0,8  0,8  0,8 

Water consumption

GRI 303-5 2020 2019 2018

Water consumption in properties, l  69 999 420 81 195 341 79 512 459
Specific water consumption  l/brm2/year  117 141  142

KEY FIGURES
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Amount of waste recycled
Amount of waste going to landfill

GRI 306-4, 306-5 2020 2019* 2018*

Total utilization rate, % 99,97 100,0 100,0
 Energy utilization, % 35,18 36,1 38,5
 Recycling as a material, % 64,79 63,9 61,5

Disposal, % 0,03 0,0 0,0

* for 2018-2019, Siltasaarenkatu 6 and KOY Verkkosaari are missing 
from the figures

Waste volumes
Amount of waste going to landfill

GRI 306-3, 306-5 2020 2019 2018

Total, t 1192,8 1116,7 1166,0
Non-hazardous waste, t 1141,2 1052,5 1141,0

Energy utilization, t  419,7 402,7 448,7
Recycling as a material, t 768,0 714,1 717,3

Disposal, t 0,0 0,0 0,0
Biowaste, t 328,9 294,8 263,6
Paper, t 52,0 66,8 97,5
Cardboard, t 275,3 221,5 204,3
Carton, t 4,3 2,7 1,9
Glass, t 30,4 21,8 24,2
Metal, t 20,0 12,9 18,4
Plastic, t 5,5 0,8 0,0
Sludges, t 0,0 0,0 0,0
Other waste, t 51,7 64,2 25,0

Hazardous waste, t 5,1 4,7 1,1
Recycled hazardous waste, t 4,7 n/a n/a
Disposal, t 0,4 n/a n/a

Precautionary principle approach

GRI 102-11

We practise the precautionary principle in 
accordance with Article 15 of the UN Rio 
Convention. According to the article, the 
precautionary principle justifies protective 
action if the consequences of a certain 
phenomenon are serious or irreversible, 
even if scientific evidence of the phenome-
non is not yet conclusive. We implement the 
principle in practice by conducting regular 
risk assessments as part of our business 
operations, and by complying with environ-
mental legislation and regulations.

KEY FIGURES
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GRI

GRI Content Index
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GRI Content Index

CODE CONTENT LOCATION COMMENTS

GRI 102; 2016 GENERAL CONTENT
102-1 Name of the reporting organization Antilooppi in short, p. 3 Antilooppi Ky 
102-2 Industries, brands, products and services Antilooppi in short, p. 3  
102-3 Location of the organization's head office Antilooppi in short, p. 3 Tammasaarenkatu 3 , HTC Pinta, 

00180 Helsinki
102-4 Countries of operation Antilooppi in short, p. 3 Finland
102-5 Ownership structure and legal form of the organization Antilooppi in short, p. 3,  

Antilooppi company structure, p. 26
 

102-6 Market areas, industries Antilooppi in short, p. 3  
102-7 Size of the reporting organization Antilooppi in short, p. 3  
102-8 Information about employees and other workers Key figures: social, p. 29  
102-9 Supply chain Financial and social responsibility, p. 21
102-10 Significant changes in the organization and supply chain Reporting principles, p. 25  
102-11  Application of the prudence principle Key figures: environmental, p. 32  
102-12 Principles or initiatives of external actors adopted or 

promoted by the organization
Responsibility at Antilooppi, p. 6  

102-13 Memberships of associations and advocacy organisations Responsibility at Antilooppi, p. 11  
102-14 CEO's review This is how we are building our responsibility, p. 4  
102-16 Values and business principles Responsibility at Antilooppi, p. 6  
102-18 Administrative organization Responsibility at Antilooppi, p. 8
102-40 List of stakeholders in the organization Financial and social responsibility, p. 14
102-41 Personnel covered by collectively negotiated collective 

agreements
Key figures: social, p. 29 100 %

102-42 Criteria for defining and selecting stakeholders Financial and social responsibility, p. 13
102-43 Stakeholder principles Financial and social responsibility, p. 13
102-44 Key issues and concerns raised by stakeholders Financial and social responsibility, p. 14 In the table
102-45 Companies included in the consolidated financial state-

ments
Financial and social responsibility, p. 26

GRI
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CODE CONTENT LOCATION COMMENTS

102-46 Defining the report content Reporting principles, p. 25
102-47 Essential considerations Financial and social 

responsibility, p. 13
102-48 Changes in previously reported data Reporting principles, p. 25 This is Antilooppi's first corporate responsi-

bility report
102-49 Significant changes in the scope of the report and the 

calculation limits of the topics
Reporting principles, p. 25 This is Antilooppi's first corporate responsi-

bility report
102-50 Reporting period Reporting principles, p. 25
102-51 Date of previous report Reporting principles, p. 25
102-52 Frequency of publication of the report Reporting principles, p. 25
102-53 Contact information for more information about the report Contact information, p. 26 Antilooppi’s Sustainability manager 

Erika Salmenvaara: 
erika.salmenvaara (at) antilooppi.fi 

102-54 Reporting coverage in line with GRI standards Reporting principles, p. 25
102-55 GRI Table of Contents GRI Content Index, p. 34
102-56 Verification of reporting Reporting principles, p. 25
GRI 103; 2016 Management model
103-1 Calculation limits for essential aspects Reporting principles, p. 25 If a calculation base other than Antilooppi 

Ky has been used, this is indicated in the 
relevant key figure table.

 103-2 Management and its aspects Responsibility at Antilooppi, p. 6
 103-3 Management evaluation Responsibility at Antilooppi, p. 6

THEMATIC CONTENT

GRI 201; 2016 Financial results
201-1 Distribution of economic value added Key figures: economic, p. 28
GRI 201; 2016 Distribution of economic value added
203-1 Infrastructure investments and supported services Key figures: economic, p. 28, 

Financial and social 
responsibility,  p. 15

Investments are commercial investments. 
Investments can be found in table 201-1

GRI
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CODE CONTENT LOCATION COMMENTS

GRI 205; 2016 Anti-Corruption
205-2 Training and communication on anti-corruption policies 

and practices
GRI Content Index, p. 36 100% of employees have been communicated 

and training for new employees. 100% of part-
ners covered as part of agreements. 

GRI 206; 2016 Restriction of competition
206-1 Amount of legal actions for anti-competitive activities and 

abuse of a multipolar position
GRI Content Index, p. 36 No legal actions in 2020

GRI 301; 2016 Materials
301-1 Amount of materials used Financial and social 

responsibility, p. 15
Data not available. We will improve our reporting 
and aim to report this from 2021 onwards 

GRI 302; 2018 Energy
302-1 Direct energy consumption Environmental sustainability, p. 23

Key figures: environmental, p. 30
301-2 Indirect energy consumption Environmental sustainability, p. 23

Key figures: environmental, p. 30
302-3 Energy intensiveness Environmental sustainability, p. 23

Key figures: environmental, p. 31
302-4 Reducing energy consumption Environmental sustainability, p. 23

Key figures: environmental, p. 31
GRI 303; 2018 Water
303-5 Water consumption Environmental sustainability, p. 23

Key figures: environmental, p. 31
GRI 304; 2016 Biodiversity
304-2 Main impacts of activities, products and services on biodi-

versity
Environmental sustainability, p. 23
Key figures: environmental, p. 31

GRI 305; 2016 Emissions
305-1 Direct greenhouse gas emissions (Scope 1) Environmental sustainability, p. 23

Key figures: environmental, p. 31
305-2 Indirect greenhouse gas emissions (Scope 1) Environmental sustainability, p. 23

Key figures: environmental, p. 31
305-4 Greenhouse gas intensity Environmental sustainability, p. 23

Key figures: environmental, p. 31

GRI
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CODE CONTENT LOCATION COMMENTS

GRI 306; 2016 Waste water and waste
306-3 Waste volumes Environmental sustainability, p. 23

Key figures: environmental, p. 32
306-4 Amount of waste recycled Environmental sustainability, p. 23

Key figures: environmental, p. 32
306-5  Amount of waste going to landfill Environmental sustainability, p. 23

Key figures: environmental, p. 32
Oma Indikaattori Environmental certifications
Oma Indikaattori Environmental certifications Environmental sustainability, p. 24
GRI 307; 2019 Environment, compliance
307-1 Violations of environmental laws and regulations Responsibility at Antilooppi, p. 7

GRI Content Index, p. 37
No violations in 2020

GRI 308; 2016 Suppliers' environmental assessments
308-1 New suppliers assessed according to environmental 

criteria
Financial and social responsibility, p. 21 No environmental impact assessments for 

new suppliers in 2020
GRI 401; 2016 Employment relationships
401-1 Number of new employees and staff turnover Financial and social responsibility, p. 20, 

Key figures: social, p. 29
GRI 403; 2018 Occupational health and safety
403-8 Percentage of employees covered by occupational safety 

and health committees
Financial and social responsibility, p. 20, 
GRI Content Index, p. 37

100 %

GRI 404; 2016 Training and development
404-1 Average training hours per employee Financial and social responsibility, p. 20, 

GRI Content Index, p. 37
Data not available. We will improve our 
reporting and aim to report this from 2021 
onwards 

GRI 405; 2016 Diversity and equal opportunities
405-1  Diversity of administrations and staff Financial and social responsibility, p. 20, 

Key figures: social, p. 29
GRI 406; 2016 Non-discrimination
406-1 Number of cases of discrimination and measures taken Financial and social responsibility, p. 20, 

GRI Content Index, p. 37
No cases in 2019

GRI
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TUNNUS SISÄLTÖ SIJAINTI KOMMENTIT

GRI 407; 2016 Freedom of association and collective agreements
407-1 Activities and suppliers for which freedom of association is 

a significant risk
Financial and social responsibility, p. 21

GRI 409; 2016 Forced labour
409-1 Activities and suppliers for which forced labour is a signif-

icant risk
Financial and social responsibility, p. 21 

GRI 412; 2016 Human rights assessments
412-2 Employee training on human rights policies and practices GRI Content Index, p. 38 Human rights training is part of the Code 

Of Conduct training, see Indicator 205-2
GRI 414; 2016 Assessment of suppliers' social responsibility
414-1 New suppliers assessed according to social responsibility Financial and social responsibility, p. 21, 

GRI Content Index, p. 38
No social impact assessments of new 
suppliers in 2020

GRI 415; 2016 Political influence
415-1 Political donations Responsibility at Antilooppi, p. 7, 

GRI Content Index, p. 38
We do not give donations or money to 
political parties

GRI 416; 2016 Customer health and safety
416-1 Health and safety assessments of products and services Financial and social responsibility, p. 18
GRI 418; 2016 Customer privacy
418-1 "Violation of customer privacy and 

complaints relating to the destruction of customer data"
GRI Content Index, p. 38 No complaints in 2020

GRI 419; 2016 Compliance with regulations
419-1 Violations of laws and regulations on social and economic 

factors
GRI Content Index, p. 38 No violations in 2020

GRI
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